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FASHICNN FORWAKRD | Francesca Aminheatrod

WICHE travelled o MYC for ikils enchisive with Tiflany & Cis ||;'\..|F||
direcior Francesca Amfitheatrof, who is leveraging ber love for modern
innovation and original design to redeline the Tilfany begacy:

FASHIDY N LEG ENTY | Oscar de la Remla

The Eaahbom Industry bhssd an b rl_'llla-ﬂullln; I recently, Ohcar Je la
Renta undersicod how o dress o woman betier than nsost fashion
dl."\-IHIltl'- aindl his rase b thae L s an |n'-|H|.II!|m|.|| sl

SHOOT | 1970% Window Dressing

Whai hq‘-p:'n-. when you mily moddern fashson ql:--.llm. vindage sirect sivle

amil enbd -cemtary modern furnitare® A fshbon shool that soreans chic,
MR FELiG |,|.||'||I|,1-rr||,1- .1|I1| i ||||-|':1.-| s il Tkl \'||,'F.|l'u,;

g & FIND Erooke Shaden
It is uncomnson (o hind a phobograpter (hat perfectly walkes ihe line
between fine an and fashion photography with ease and brilliance. Add

bier rarity ol self ot raiture, wnd ihe emdd resull s traly divise

HREINY ESTEL | Emmansch Yasgicr

Canadian borm stor ansd accomplished equesinian Emmanadie Yaugier

teammed up with childhosod friemd and Fadhion designer Dhalia Macphee fo

caupture the tnae essence of Irkendship and lashion

0 FAC ERD O C 0 M) R B0 NUINE D)@ e R NLINE

E:" 0 @ N0 HEMAG A ZINE

IinEFIRL TG s E0LE

b
-
I-l
o

!

*

i
. L %
hr}l'.'rinl.l.ﬂ.l_ g

s C O ASTA




N I1C HE imsinle

13
14
18

a3
413
a4
A8
&0
71
i
LY
L 41
i
14

in
L]
L
T
i
L ¥

10
10
10

1 g r TR FI T
'\ 4
NOTEWORTHY
EDITOR S MESEAGE | Your Savle Story

FAR & AWAY | Moni Saini Michel, France

EDITOR' 8 PICKS | Inepired Diedign
FASHIOD N FORWARD | Francesca Amiilheatrof

DEPARTMENTS

FASHION LEGEND | Oscarde ls Remila
HELL O N HEELS | An & Sale

FASHION FIX | Valenbino's Coustal Love Afair
FACE IT | Skin Technology

SHOOT | 1970% Window Dressing

C ELEBRITY SHOOT | Fashionable Friendship
ACCESSORY WALL | Festival Fusion
BEAUTY [re IMARKS | Vanity Makeaver
REINVENTED | Frocks

STREET STYLE | NICHE Around the World
CLOUD NINE | Fantasy Picnic

TRAV EL & LIFESTY LE

HIDDEM GEMS | Vieenay, Rali

ICON | Noah Calhoun & Allie Nelson

ARTE & FINDS | Brooks Shaden

TRAYVEL WITH NWIC HE TO ... | Pasis, France

TRAVEL BITES | Champagne
MOVING ON | Siroke of Luck

RETAIL THERAPY

GETTHE LOOK LOC AL | Red Caspel
GET THE LOOK BEAUTY | Burbserry Beauty
SHOP LOCAL | Bayvers Guide
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new legacy maker has begun her journey as the newesl

Diesign [virector of Tifany & Co. Her name is Francesca

Amfitheatrof, Being the first female Design Director in
Tiffany's 178 year history, Amfitheatrof had enormous shoes o BIL Her
excepltional predecessor, John Loring, is infamously and forever linked
1o the global expansion of Tifany, from six domestic stores to a global
lusury brand which he continued 1o grow over the 35 vears of his temure,
Aler a 4-vear histus without a Design Director, tines and outlooks are
changing for Tiffany & Co; as the company embraces Amfitheatrof st
the design helm, as well as & new company president, Frederic Cumenel.

Born in Tokyo, Amfithestrol was exposed to an international lifestyle
with an Italian fashion publicist mother and an American journalis
father. Also residing in New York during her formative years, the city
haolds a certain nostalgia for Amfitheatrof, since she has recently moved
from London to take her new place with Tilfamy & Co., along with
husband, Ben Curwin and their two children, Unquestionably, this is
the career move of a lifetime and with her passion for and knowledge of
the jewedlery industry, Amfitheatrof truly was born for this role,

NICHE MAGAZINE
travelled 1o XYC

to meel Francesea
Amfitheatrof,

dishin Loring and
other Tilfany & Co,
execulives so Lhat we
could share with vou
the inspiring story of
Tilfany's bright future.,
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| “FRANC ESC A AMFITHEATRO F
WHEN TALKING ARDUT THE @ UALITY
I'. NI ra||'!.' shoaol years speni l.I||||.g.'|||H in New York 1o | | BTANDARDE OF TIFFANY
furthering studies in haly and |'-|n.|.rd|.||-l.: school in England |
moving was common with her father’s work position. Her W ] ki
journey into the arts began with introductory art courses at the —— | l | e

Chelsea College of Arts where she learned the fundamentals
ol |'|.'||:||l||'|r:,. I|."l.I!|.||."-I |.'|r:|r|l|1h.l.||‘|r_. LT "IF'I““'" fashion, F,ra]*hu
design and 31 design, Leaving Amfitheatrof with an appetite
bo learn more and dig deeper into her fascination with the aris,

| &
ihe wend an (o receive her BA in ||.'|l.'|.'|I|_'r'!.' |.||'I.I:,:I'I il London’s
Central Saint Marting and then headed 1o The Royal College '
al Art, leaving her with a 'I"'“""EI" understand| i i the feld. J i 4
e -9
1

Making the move to ltaly upon graduation, Amfitheatrof landed

in apprenticeship with a niaster craftsman that allowed her 1o 5 ho
create ber own handerafied objects. With the knowledge and 1)
skiills developed in ltaly, Amdithestrol retumed o London and | rfo
showcased her first collectbon al a friend’s gallery, I was evident r.i

when Rarl Lagerfeld purchased some of her pots and remowned
fashion howses like Chanel, Fendi and Alice Temperley were
asking for signature pieces for their runway collections, that she
wis on the right track — the fast track 1o her bright future
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Embodying the power of the modern
woman = Amftheatrols  Tilfany
T collection ENCOMPsers [ bald,
fresh NYC acsthetic with the quality
and clegance of the brands DNA
Representing  art, fashion, lifestyle
and travel, AmAtheatrof’s Tilfany T
collection has become acoepled, and
celebrated, globally. The collection

showeases Ambtheatrols admiratbon
with the innovative machine-age

aesthetic of America in the 19400

2015 marks a monumental moment

for Amfitheatrofs career at Tiffany

& Co. - designing her first Mue Book
for the company titbed The Art of the
S, Evolving the design process bo
new innovalive bevels of creativity,

Amfitheatrof always starts with a

story; a story that beads 1o creations

NIt HEmagasine .« a 21



: Wl soging
diamonds and s it_%'in_ﬁ;{un.ch nes
and you rfw.w{r;nr*eff wrouitd alerial A
hut what I did H{: the « wu jsile,

il

ii HER FIRST BLUE BOOFK

) .—4- I L.
Takimg her wnbque design sesthetic and Injecting it with the 4/.;;' L ¥\

essenoe of Tiifany, Amhihestrof has elevated the Blue Book 1o -4 & b d
a modernistic p|.1|,-|"1r| divine jfewellery artisiry, . ﬁ' A "\L-_{_
I -
There is no queestbon that Ambitheatmd understands the soul \ . 'h
of the Tiflary brand. “For me. | think that everything has 3 | l P —_—
1o have utber |.'|1.'F,.|||u: You have o have thal balance of nol -ll -Iul
- -
godng over the top, | think that'’s Tiffany? : I ',‘:.._,.1 / .
Emulating the raw natural beauty of the sea amd s rare 5 //

bounty, the 2005 Blue Book consists of one-of-a-kind Y [

handcrafted pleces, sourced by Tilfany's Chiel Gemologist, 1‘. ‘t
. 1

Melvyn Kintley, who worked alongside Amfitheatrol on her b \

vision for the Blue Book collection, With a memorable trip ‘ '\I\

o Basil, Kirtley looked at thousands of gemstones, choosing ‘ | %
l.lr'llg.' those that exhibited precise elements and met strict { .
standards of quality, fit for inclusion in Ambtheatrof's first W

Blue Book, I we can’t find it, she will be thinking of other

gems and stones of the same quality that can work.”
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“Sinee 've started = . -
al Tiffeny Pee been : R /
in this 0 s esgenee,”
There's something
aboul the 150
in A\merica that
| find extremely
inspiring. l's when
modernism really
‘F“*'.l”f""'*""";. vour ko,
[romwriting lo art
1o film to musie,
ils when America
really lead the world
- and I find it such
an inspiring lime.”

RANCESCA AMFITHEATROF ON HER

INSPIEATION DEAWN FROM THE 1840 5
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— NIC HE lifestyle

“We had to study the sketeh to the
point of how he wanted it lo move
and how it would sit on the body.”

Being only the eighth person 1o hold the tile of Design Director
since Tiffany & Co. was founded in 1837, Amfitheatrols skills and
knowledge has her thriving in the world of that is steeped in history,
while continuing to think cutside of the blue box,
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